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Facebook can be a powerful tool for your business,
but it's not often used to it's full potential.

Utilizing Facebook Ads can have a huge impact on the growth of your business.
However, the difference between using them in your strategy, and capitalizing on the

power they can have is monumental.

That'’s why we've outlined the most common mistakes
campaign managers make and the steps you can take to avoid

them.

This guide will help you experience success with Facebook Ads and watch your

business thrive because of them.
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Step 1.

Set Up Your Facebook Pixel

A Facebook Pixel is integral to running trackable ads through
Facebook. By simply installing this small piece of code into your

site (it's easier than it sounds), you will allow Facebook to track
the actions and conversions users take on your site. This will allow

you to monitor the performance of your ads.

With the Facebook Pixel installed, you can tell Facebook the goal of your campaign
(i.e. generate purchases or website visits), and Facebook can optimize your ads to

achieve that goal.

Plus, the pixel allows you to retarget audience members who have visited your site in
the past, which can be key to nurturing customer relationships and capturing more

sales.

GCet Started: Do you have a Facebook Business account?
If not, now is the to set it up. If yes, you can move on to the next
step.
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Create Your Business Manager
Account

Your Business and Account Name

Jasper's Market

This should match the public name of your business since it will be
visible across Facebook. It can't contain special characters.

To set-up your Facebook
Business account, go to

business.facebook.com/

Your Name "
create and select “Create
Enter your first and last name separated by a space "
Account
Your Business Email
This should be an email you use to conduct company business.
We'll send an email to verify it. You'll also receive communications
regarding your business account at this email.
When you add others to your business, your Facebook name,
profile picture and user ID from Facebook will be visible to them.
Business Manager:
o Brandetize Once your business account
is created, to access Business
Manage Pages Manager, click on the drop

arrow in the upper-right corner

Manage Groups

of your Facebook page and

Manage Ads select your company name

from the drop-down menu
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https://business.facebook.com/overview/

facebook ha

Events Manager Navigate through the
settings to find Events
o Brandetize » _ Manager, and click

“Connect Data Source”,
“Web", “Facebook Pixel”
e Connect Data Sources

J\ Data Sources

Follow guided instructions

@ Custom Conversions to set-up and install

Connect Website Activity Using Pixel X

Choose how you want to install pixel code

Select the best method for adding the pixel code to your site based on how the website was built, what kind of
access you have to the code, and your technical support. Learn More

</> Manually add pixel code to ¢% Use a Partner Integration

website Connect your site using one of our many
partners including Squarespace,
Wordpress, Shopify, and others. This
method doesn't involve writing code.
Learn More

Install code manually

Follow guided installation instructions
with detailed developer documentation.
Learn More

Now, your Facebook Pixel should be up and running!
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Step 2:

Target the Right Audience

Once you've installed your Facebook Pixel, you're ready to begin
O creating ads. Targeting the right audience will ensure your ad is
Q reaching people who are interested in what you have to offer and

who have the highest probability of taking action.

Tailoring your audience is the most personalized and cost-effective way to run
Facebook Ads, so before you begin, make sure you know your ideal customer well.

Consider your customer’s:

® Likes and dislikes ® |ncome

® Habits and interests ® |ocation

® Demographics

Facebook’s pixel can also help you create custom and lookalike audiences based on
your website. This can help you tailor your targeting beyond general demographics.

Consider key website behaviors to create custom audiences:

® Users that visited blogs
® Users that viewed products or services
® Users who have abandoned cart

® And morel!

All of these factors will help you target the right audience with
your Facebook Ads.
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Creators Beware: Facebook allows you to tailor your audience with
a large number of characteristics, from their job to their zip code,
but that doesn't mean you should use them all.

In fact, getting too specific with your target audience can limit the number of people

you are about to reach.

When setting up your audience, Facebook shows you a handy meter tool that will
move to the right or to the left if the audience you select is too broad or too narrow.
This isn't a tool to be ignored. If your audience is too broad, your dollar won't go very

far, and you likely won't have much success generating leads.

Pro Tip:

Audience Definition
Consider broad audiences

/‘\ Your audience is
‘ defined. to create brand awareness

[

Specific Broad

and narrow audiences to
target a specific piece of

Potential Reach: 1,900,000 people
content or product.

Note that if your audience is too niche intentionally because
you're hyper-targeting, you can also increase your budget to
improve the matter.
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Step 3:

Try Multiple Ad Types

When it comes to selecting the type of ad, diversification is key.
While video ads tend to outperform static photos, you never
know what will perform best for your business until you try them
all. Utilize multiple ad types, such as photos, carousel posts, and

videos to see how your audience responds to each one.

Once you test the different types of content, you can focus on the medium that gives

you the response you're looking for.

It's important not let your own personal bias get in the way when choosing a photo
or video for your ad. One option may resonate more with you, while the other option

may resonate more with your audience.

This also applies to headlines. Utilize A/B split testing to run different variations of
the same ad at once. This way, you can put a small portion of your budget behind

both A and B to start and put the rest of the budget behind the more successful ad.
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Step 4:

Create Ads for All Stages of the
Sales Funnel

When you are just getting started with Facebook ads, most of the
people you target will be unfamiliar with your business and its
services. In this stage of the sales funnel, you are building brand

awareness with your customers.

These ads should look different from ads you create later on with customers you

have established a relationship with.

Creator Beware: Too many people focus on the bottom of the
funnel when in reality, your Facebook audience isn't typically ready
to buy after the first exposure to your product.

It's important to reel them in slowly by first piquing their interest with useful content.
Use this opportunity to expose them to the need for your product or service in the
first place. This can be done with a piece of video content, an informational article,
an engaging Instagram post, or giveaway. If you do this correctly, you will have

greater long-term relationships with your customers and thus, greater success.

Once they have progressed down the funnel, you can focus on driving more sales.
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Step 5:

Utilize Instagram and Facebook’s
Audience Network

0O If you limit your audience to Facebook users, you instantly inhibit
(@) your ability to reach more people and you cut off your ads from
)\ additional conversions. Instead of telling Facebook where to serve

your ad, select “Automatic Placements”. This will allow the algorithm
to find your target audience on the device and platform they prefer
to engage and convert on. This can be different across your customer-base and

allows Facebook to do the heavy lifting for you.

Creator Beware: You can check the boxes to run the same ad on
facebook, Instagram, and Instagram stories, but you shouldn't.

While it requires a bit more work on the front end to create multiple ads for multiple
platforms, you will experience greater success with your ads on the back end.
Content should be uniquely tailored to the style of each platform and the audience

you will reach there.

This is a great way to build brand attachment and reach the same audience at a

different time when they may be more prone to purchase.

Did You Know: You don’'t need an Instagram Page to have
sponsored ads on Instagram.
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Test Your Campaigns Properly

We've talked about the different ad elements to test, such

f as content type, audience type, and placement. But how do
you know when it's time to cut the cord on one ad and move

v

forward with another?

When it comes to testing ads, patience is imperative. There are two common

mistakes people make when testing ad campaigns:

1. Making hasty decisions before the ad has a chance to run its course

2. Avoiding editing ads at all

Beauty lies in the balance. While testing the success of an ad
takes time, it's important to monitor it consistently to ensure you
are utilizing your budget and the ad creative to their maximum
potential.

So, how much time is appropriate? There really is no one-size-fits-all timeline.
Instead, you'll want to monitor the performance of ads on a weekly basis. After a
week, pause the ads that are being outperformed. You can always edit and restart

these ads again later.

Facebook also has a “learning stage” they will place ads in until they reach 50

conversions. Try not to alter the ads while Facebook is in this phase.

However, if you are having trouble exiting this phase, start to pause and consolidate

what isn't working.

l How to Set Up Successful Facebook Ads: A 7-Step Guide -IO
Y

Copyright 2020 | Brandetize LLC. | All Rights Reserved



Creator Beware: Budget and audience size will determine how
long you can run the same ad. The more targeted your audience
and the bigger your budget, the more quickly your audience will
see the ad, and the sooner you will need to retire it.

If an ad is working well for you, be careful not to increase the
budget too quickly. The shorter you are able to run the successful
ad, the more often you will have to create and test new variations.

Pro Tip: Utilize Facebook split-testing to create ad sets with only
one variable (i.e. the image or the call-to-action).

But make sure the variable you're testing is dramatically different with each ad
so that the result is statistically significant. This will give you a clear idea of what
direction to take with future ads. Once you have determined the winning ad set, you

will want to pause the losing ad and let the winning ad continue.
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Step 7:

Optimize Your Ads Regularly

Once you've tested ads and discovered the winning audience,
JV— content, or tagline, it's time to let go of the handlebars, but that

doesn’t mean you take off the training wheels. It's crucial to continue

to monitor your ads’ performance and edit them as goals change and

content becomes more or less relevant. For example, you wouldn't
want to continue running an ad highlighting a Labor Day Weekend Sale after the
holiday. There are a few indicators of when it's time to pause or end an ad, even a
successful one:

1. When the ad is no longer timely or relevant
2. When results start to drop off

3. When your objective changes

Initially, you may just want more eyes on your brand, but you won't want to continue
paying the cost per result on this ad if your ideal result changes from eyes to

conversions. At this point, it's time to change the ad to meet new business goals.

Are you looking for more personalized recommendations on your Facebook ads or

your digital marketing strategy as a whole?

Let's work together!
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https://www.brandetize.com/contact/?utm_source=leadmag&utm_medium=pdf&utm_campaign=7_Step_Guide

About Us

We're an award-winning full-service digital marketing
agency that has been successfully helping online
businesses grow and scale for over 19 years.

We strive to make a positive impact by elevating authentic brands to their full
potential. Our team of expert marketers specialize in all areas of digital marketing

- from full branding suites to web design, lead generation, and much more!

Request a free virtual marketing audit to help optimize your
efforts and take your digital footprint to the next level.

Request an Audit!

Or if you're interested in having our team help you run your ad campaigns,

reach out to us today.
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